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Restaurant stories with
cultural reach.

A selective platform for restaurant,
hospitality, destination, media, and
live-event opportunities.
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A trusted voice

at the intersection
of food, community,
and culture.

Keith Lee shares direct, accessible food experiences with an
audience that values his human approach to restaurant
stories.

® PARTNERSHIP PRINCIPLES

Credibility first
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Clear terms and truthful context protect audience trust.
- Editorial boundaries

Paid work never implies guaranteed praise or outcomes.
o Operational readiness

Restaurants should be prepared for attention, demand, and service pressure.

® THE APPROACH

Each opportunity begins with fit: the
story, the partner, the audience value,

the logistics, and the disclosure
requirements.

Commercial interest does not override Keith's point of
view or the need for documented, approved claims.
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Built for the right kind

of opportunity.

Restaurant collaboration

A focused story around a restaurant, menu, or service
experience.

Multi-location or franchise

Coordinated campaigns where local operations can
support the attention.

Restaurant campaign

A defined activation with agreed scope, timing, and
approved claims.

Long-term ambassador

Highly selective, values-aligned relationships built for continuity.

Qualified for brand fit, timing, operational
readiness, and audience value before
scope.

Paid brand partnership

Selected food, hospitality, or adjacent brand campaigns
with clear disclosure.

Tourism and destination

Food-led narratives for cities, regions, festivals, or visitor
campaigns.

Speaking and live events

Panels, hosting, festivals, culture conversations, and
appearances.

PUBLIC PRICING IS NOT LISTED

Proposals follow qualification and depend on scope, usage, travel, timing, and production requirements.
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® IMPACT AND EVIDENCE

Credibility before claims.

Impact stories should explain the restaurant context, Keith's involvement, the activation format, the audience
response, and only the outcomes that can be documented and approved.

@® EVIDENCE STANDARD

® Organic and sponsored work are labeled clearly.

® Revenue, traffic, and sell-out claims require approved documentation.
® Restaurant-owner testimonials are used only with permission.

® Photography, video, logos, and trademarks require usage clearance.

@ Partners receive no guarantee of reach, sentiment, or business outcome.

KEITH LEE - PUBLIC PARTNERSHIP MEDIA KIT 04



gt

b
L, )
N
=l

estaurant, ho

Sl ective by design. Professional at every step.

Submission does not create a booking, endorsement, contract, payment obligation, or guarantee of availability. Approved next steps
are confirmed in writing through verified business channels.
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https://keith-lee-partnerships.abdulbaasitisah436.chatgpt.site/partner

